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COMMERCIALIZATION OF HIGHER EDUCATION AND 
DIFFERENT APPROACHES TO ENSURING HIGH QUALITY

Abstract 
The aim of this paper is to analyze the relations between higher education 
and different approaches to ensuring high quality work. In a broader sense 
the commercialization of higher education implies close relations between 

higher education and the economic sector. In a narrower sense the term implies provision 
of educational activities aimed primarily at profit earning. There are different approaches 
to defining the quality of business management which are being applied in higher educa-
tion. The relations between commercialization and ensuring high quality depends upon the 
way the term commercialization is understood (in a broader or narrower sense) and which 
approach is adopted in defining the quality (transcendental approach; approach based on 
production; approach based on value).

Keywords: commercialization of high education, higher education as private 
property, higher education institutions as market assets, different approaches to quality 
definition.
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